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Growing Economy
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Urbanization Rate
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Growing Restaurants

Star restaurants

Total Five Star Four Star Three Star Second Star
Number Growth Number Growth Rate Number Growth Number Growth
Rate Rate Rate
2008 14099 432 1821 5732 5616
2009 14237 506 17% 1984 9% 5917 3% 5375 -4%
2010 13991 595 18% 2219 12% 6268 6% 4612 -14%
Chain restaurant
China Shanghai
Numbers Salef Yalues Growth rate  Numbers Sales.; Yalues Growth rate
(billion) (billion)
2008 12561 80.7 - 1167 6.8 -
2009 13739 87.9 9% 1312 7.1 4%
2010 15333 95.5 9% 1773 10.4 46%

Data source: Chinese Yearly Economics and
4+ Chinese regional yearly ecoenomic statistics.
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Growing Supermarkets
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Consumption in Different Regions
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Chinese Import of Salmon
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Chinese Import of Fresh Salmon
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Salmon products in Chinese market

* Quality restaurant
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price: 400 NOK/kg




Salmon products in Chinese market

* Sushi QSR
- price: 2-3 NOK/biter

e Sushi take-away
price: 1-2 NOK/ biter




Salmon products in Chinese market

e Wholesale seafood market

x| 228 Ken s

whole fish: 70-85 NOK/kg
block: 100 NOK/kg

head: 20-30 NOK/kg

skin and bone: 6 NOK/kg

* Supermarket

Sashimi: 200 NOK/kg
block: 150 NOK/kg

belly: 40 NOK/kg

head and tail: 40 NOK/kg
skin and bone: 40 NOK/kg




Penetration of Salmon

Last 12 month Salmon Usage by City Last 12 month Salmon Usage by Income Group
0% 0% 0% 80%
Total (n=5,026} - 11% ‘ 239, 51% Total (n=5,026} 11% 23% | 51%

Shanghai (n=1,016) [N % | 2% | 7% High Income: 15K plus (n=484) [NNNNSERN 17% | 22% | 76%

Beijing (n=1,008) [Nl ae] 2% | | 57% Upper Middle: 10k - 15K (n=579) [28% 0 16% | 27% | 71%

Guangzhou (n=1,000) - 14% ‘ 23% ‘57% Middle:7k-10k (n=1,279) - Lo ‘ - ‘ 35%
Chengdu (n=1,002) _ 1% | 33% Low Middle: 5k - 7K (n=1,099) 25% | 45%
Wuhan (n=1,000) | 21%  |33% Low: 3k-5k (n=1,266) b4 17% | 32%
B Last Week @ Last Month [ Last Year W Last Week @ Last Month [ Last Year

Source: Sjgmatrad
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Supermarket in Qindao
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Conclusion

. There is a tremondously growing demand
for fresh salmon.

. UK and faroe Islands begin to expland
the Chinese market.

. It is necessary market stragety to
differiate Norwegian salmon with Pacific
salmon.

. It is needed to promte high quality
Norwegian salmon and the good image of
Nordic country in China.
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