serug)

Beijing, China

o

gt
.

£ :It/lﬁ

April 2010

20104 H







Introduction by Canadian official BLff B 5 B

_ Presentation from:

—Grace Kim/ &%B

- First Secretary/Premiére secrétaire/—F

- Trade Commissioner (Agriculture and Agri-
Food)/Deleguée commerciale (Agriculture et
Agroalimentaire)//%&ER (RURM)

- Embassy of Canada/Ambassade du Canada/ liEX
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Cg-l;édian Seal Marketing Groui_i_)m-_u |
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- (CSMG is an association that was founded in fall 2009 in Canada by 3
companies involved in seal processing.
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- The mission is to create a new image to the seal industry and
promote all the components of the product in different markets.
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- The association is there to show the potential of the product and show
the different techniques that create a higher value to it.
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- It is a marketing tool to support the users of the product by generic
marketing
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sdian Seal Marketmg Group

MEREFEHAR

Phase 1is to promote the seal skins in the fashion industry: garments,
accessories & shoes.
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The other phases will concentrate in the other part of the animal into
other industries.
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The association is support by the Canadian Gouvernent, Provinces of
Quebec and New Founland, as well as Norway.
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TANFURS INC
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- Canadian Owned and Operated Since 1998
- H1998%F i H F4'E
- Located Catalina, Trinity Bay, NL, CANADA
. Brand Certification: Ak

1st Canada Brand Recognized B ™45 23\ 7] K] i hd
. Plant Certifications: 22 a]iAilE
anadian Food Inspection Agency % K
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PRODUCT LINE
F- ik
» Seal Meat Blast Frozen¥g%4 A i3 %
» Seal QOil “Terra Nova Omega 3”
» 'E & 0mega 3KI#ESIH
- Bulk, Capsule and Bottled

» Seal Skins “Atlantic Marine*
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SALES REPRESENTATIVES

» Jinghua Guo - Assistant and Sales
Representative to China
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» Jurgen anc
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Frank Denhardt

JURGEN DENHARDT
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GCRIEBER
CARINO LTD.

« GC Rieber Carino Ltd., founded in 1957
o JRAL T 195674
« Located in Newfoundland, Canada
N AT INGE R
. Daughter company of GC Rieber, Norway
7| 9 /AT
« Provider of sealskins to; i34 J7 fi N .
o Fur & fashion industry T % A i1k
« Shoe industry il ’
« Long collaboration with China, through Mr.
~ Yang and his/ organlsatlon ey, Sk
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Ti mMa su by Bernard Guimont

Most of our products are export in those following countries: AT A
e TR B K
e China, Korea, Russia, Ukraine, Turkey, Greace, Italy
o Wi, #HE, WP, Syt LHIM, A, M
Personnaly I am involved in the fur Industry for more than 30 years.
WNFHEZFATIA3024E T
Our main office is located in Quebec city, Canada.
N F) BRI KRR
Our partnership in China is with Nordenkina based in Beijing,

represented by Yansong Wen, and her assistants Katrina Wang & Fan
Jiang & Eric Fan.
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nadian History 3
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- >5000 Years Inuit 500024/ (HAREAND

~ ~1100 Years Ago (Vikings) 11004 (K gh4E )
_ ~500 Years Ago (Europeans) 5001 (BXK#H)D

- Still Today is Socially and Economically Important

- HEARPREM SR AED SHERMAL

Money, Tradition, Clothing and Food
&, B4R, RIGFUERY




Harp Sea _
the Struggle for Balance
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Harp Seals Consume More than 10 Times Canada’s Wild Caught
Fisheries
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Harvesting of Seals Keeps Their Population in Balance with Other
Marine Populations (Fish)*J #5285 fli 447 1 HoAth i e 2L i A
T o

- Commercial Value ($) Adds Value (Respect) and Hunters Strive
to Keep Healthy PopulationsFi A I « H94E KAl Ja #0380+ 1%
SR AR S H
: WIthOUt Commercial Value the Seals will become Pests and be
Wasted (Like in Europe)
— AL TRMANE, WSS R P Hoast 5 Cl [H] 7 RO ) 45 3




Harp seals — habitat in Canadian waters By Anders Arnesen
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e Main Seal harvesting areas in Canada:
o INEREFFFIIEH X

 The Front C#HBH%RF)

o Gulf of St. Lawrence (5718 Wik

. Magdalen Islands (il =Ef i)

Main harvesting areas

The Front

Gulf of St. Lawrence

Magdalen Islands




e Seal - a stable ressource (FF R E)

TAC averaged at 300.000 pelts annually
L R J930)7 3K

Average catch at 85% of TAC

SR R T SO PR 085%

Rapid increase in seal population
- SR SR
Annual harvest at 300.000 level - no major impact on herd.
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Seals
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-Sector of activities:
RS

* Fashion industry: skin for clothing, (garments, trim,

linners)
o ATk BREREART CIRAM)D
* accessories, shoes & booths (fitifi, %, #)
* Food industry: Meat (&7 #3940

* Nutraceutical industry: Qil very rich in Omega 3;% 5%

PR 47 -5 &romegasd 1 iES I

* Bio Medical industry: Seal Heart valves for human
heart valve replacement =45 %15 1350 O lF IS FH T
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Why buying this item: Berna
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* Niche market: Very good added value;

© SRR A

* Distinctive: Different fur; $3. ZFREHE
» Unique by-product: Ju (11 5 7= 5

» Total use of the animal;4: 1A Hzh 1

* Natural, recycle, environmental product, abundance resource,
« HAR, WIEIRHIIAMERE S, B BRI
 Fashion : B} ¥
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Why Chlna?jjﬁ 15@55ZE

Huge market — big potential !"f' {17377 Ak @i 11

China has tradition for using what nature has to offer.+ 1[4
A 2R AL 5t

Chinese are used to hunting and utalizing 99% of their catch |
PN SRS 20, IRRIH 1 99% R A5 4)

Strong winters demand use of fur. JEWA 1) 4 X 75 4 7 B9

Rapid growth in fashion awareness AT & i RS O

way of showing status - to signalize success. 523 UL Jy o0, 14
ik
identify role || & S
opportunity to have something special 7R~k
SEFILQ

something not everyone can have.. M-k







“Yesterday, today and tomc

H#5): MER 5K HR

* Introduction of the product SEAL.J&3Y7= i/ 4H
* Photos of Canadian seal and examples in the

product. JIZERHEFIIE P A 5= 5 B A

* A lots of mixed photos of all kind of thing
menswear woman's wear, bags, furniture’s etc. all

in seal. (a warm up) MBI, Lk, FKERME
WS i By
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L Yesterday, today and tomorrow:
5. FER SR BIR

e TODAY :JiIR
e The skin: &

* Dressing, tanning, colouring, laser techniques,
printing, stamping and examples of thing there can be
don on the leather side. %, #l4. B, oG A, 7L,
JEARE DL RCH e -] R B R R R

* There will be examples of sealskin whit different
techniques from previous projects, as well as photos
will be shown. f@ /R 7R [F] LA B354 5 45 AR M8 1
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SEAL Yesterday, today and tomorrow
3. BER SR K

* Sewing techniques in the seal :#gsh 46| T 2

* Examples of different technique to make a trendy
optics, to optimize the skin consumesion and how
to use skin in lower qualities in an efficient and

modern way.HR 31 ST, G R s R R gk v Rom L
tey R A IR 3R T B ST e B R F e d KA

* Examples will be shown on photos for inspiration.

o BRI R IR T R R

* How to do, will be shown at the workshop the
next day by furrier Andrea Pfitzer. seAl)

o U AT L ZHIWERAT I R AR T ET 2 F s E R L %K
_ Andrea Pfitzer y K F S 2D
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® Seal in combination whit other materials :#isy & 5 Hoe %
LTS )

* Such as, leather types, fabrics, other fur types,
knitting, whit interlining, ECT.tviu: siptm, gislm, Hoe
FURETRM, R, IR

® There w1ll be shown photos as examples, and to
inspiration. How to do; Andrea Pfitzer will show some

of the examples at the workshop the next day. (i

NP, BESIATIEAT LIRS R, A& S WIR I L2 BRI
22 Loje PR T80
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AL+ Yesterday, todz
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Product palette :/*= il 7328
* For what and where can you use seal ? Some
photos will be shown:fm st ggas s, W s R

® Fur garments, menswear woman’s wear & i, 7
e W

*® Sports weariz )%

* Bags and accessoriests fifi i

* Lifestyle, home decoration and furniture. s 4

* Jewellery, Christmas decoration ect. s i & i

SEF!Lo
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* Toys, teddy bears ECT.br 2 2% Hg
* Hunting accessories ffi 35 Ac {4
e Tourists merchandising JiE Ji7F 2 & i I i AL




SEAL:Yesterday, t
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Possibilities/trend and what accessories fit special good
to SEAL and the different style direction such as:

photos and fashion drawings will be shown.

EESH A, AR AL, B DL R B R SR AE




SEAL : Yesterday, today and tomorrow.
5. FHER SR XK

 The sporty look &z X%

* The elegant look /L HE XU

* The arvangarde look 2 A X%

* The folklore style [Gf8 XF%

* For classic furs £ it J7 71

e For young fur i& & 44 A\ ) KL

* For expeditions and polar look PR X%
* For summer/winter fur & 2= 7 FiH1 4 2= 7 B

SEHua




SEAL : Yesterday, today and tomorrow.
5. WER SR KR

e TOMORROW 3k

e Trend info : B {5 &

* - Versatility: %

* - Longevity: FF&EKE

* - Maximizing impact 1z X1t 520




SEAL : Yesterday, today and tomorrow.
5. HER SR KR

* Trend/fashion dlrectlons AT A

e Fatal Attraction £y i 5

 Everyday perfect Xk yu%

* Dark jewels 1% 5744

* Natural comfort H 7R &7 &

* East village %< 5+ =

* Rock in town/MEZ A




SEAL : Yesterday, today and tomorrow.
w3 BER SR WK
* Questions. &7 i it ﬂ%‘? }MEm LJ’W B’H&Eltﬂ




(Bernard Guimont)
e Product code (Bernard Guimont) ;= /A4
e Non Cities item:F ¥[G4 Fh
e Letter from DFOQO, Canada Ji& KR TDFORUE R




